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T H E G L Ü C KSFABRIK

Welcome to the Glücksfabrik! Get ready to experience a
very special kind of factory. Here, we not only manufacture
goods, but produce emotion, too: happiness. Immerse
yourself in the koziol brand experience and enjoy an
unforgettable day!
The Glücksfabrik [factory of happiness] comprises three
sections: the koziol Museum, the Glückskantine [café],
and the Design Outlet.
The museum presents a chronological evolution of
"Happiness Machines", from 1912 via the present to
the future.

The Glückskantine will delight you with its selection of regional
specialities, and the Design Outlet presents the entire koziol
design collection. It is a place that rekindles memories and
generates enthusiasm.
The illuminated Glückstor [gate of happiness] at the entrance
welcomes all our visitors with its gentle chimes. The light
installation was created by Milan-based artist Maria Christina
Hamel. The museum concept was devised by its curator Tino
Valentinitsch, who lives and works in Vienna and New York.
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T H E H IS TORY OF H APPINESS:
T H E KOZ IOL MUSEUM

The koziol Museum portrays the history of the koziol family and
the development of the company in a unique, multimedia-based
circuit featuring machines. The tour starts in 1912 with the
comital ceramics workshop, and continues via the ivory jewellery
production, the consumer goods of the war years, and the
souvenir brooches from the era of the German Economic Miracle,
up to the multiple award-winning designs of today.
Each stop in the museum circuit stands for an era in the
company’s history, and each is unique in that its design is
adapted to the period it represents. Many of the exhibits are
interactive; visitors are invited to pull levers and press
buttons, there are moving conveyor belts, soundtracks play,
and visitors can listen to the reminiscences of witnesses of
the times.

The main highlight is the view from a glassed-in visitors'
gallery down on to koziol’s shop floor. Here, visitors can
experience first-hand, live and in real time how our design
products are made.
Visitors enter the museum via
the Time Cone, a time tunnel
which leads straight back to
the year 1912. The conical
shape of the tunnel echoes
the granulate hopper of an
injection moulding machine.

THE TIME CONE
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T H E G L OW OF HAPPINESS –
A FT E RG L OW PROJECTION SCREEN

Light is colour, and colour is one of the secrets that make
our cheerful products so successful. This exhibit of the koziol
museum demonstrates the things that can be achieved with
light. All our visitors are encouraged to become artists in
light and create their own, albeit transitory, masterpieces
on the afterglow screen with the magical LED pens provided.
The designs fade after a few minutes, leaving room for new
works of art. Your contribution is eagerly awaited!

»Master potter
Bernhard Joseph Koziol

S

B E RN H A RD JOSEPH KOZIOL, MASTER POTTER
1878 – 1928

The history of the koziol company is inextricably linked with
the history of the Koziol family. Bernhard Josef Koziol was a
trained craftsman in ceramics from Silesia, who had worked
at the Cadinen "Imperial maiolica and terracotta factory"
(in today's Kadyny in Poland) established by the German
Emperor Wilhelm II. The manufacture produced quality
maiolica and terracotta articles, including vases and animal
statuary, which were sold internationally and soon became
highly coveted.
On March 23, 1912, Bernhard Koziol and his small family
arrived in Erbach in the Odenwald to take over the management of the comital ceramics workshop here. The range of
products comprised tableware and other household articles,
but also ornaments and decorative articles, all of which were
produced using novel techniques and specially mixed glazing
colours. In addition, all products were identifiable by a
registered and protected trademark.

"It is one of the most pleasurable signs of our time and its
modern artistic ambitions that such old, primitive crafts are
being given artistic impetus and new direction. Thus, two
equally desirable and valuable objectives are achieved. Firstly,
many an ailing branch of traditional craftsmanship is thereby
materially improved and raised to a greater excellence, and,
secondly, this estimable vogue most gratifyingly contributes to
the education of the general public in matters of artistic perception and taste. It is precisely to this end that all artisanry
or handicraftsmanship must aspire, through the artistic embellishment of the thousands of otherwise mundane objects we
must use in our day-to-day life.“
(Excerpt from a newspaper supplement of the local "Centralanzeiger für den Odenwald, Erbacher Kreisblatt", No. 136/192 of
November 16, 1912)
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IVO RY B OX
1927
»Bernhard Koziol (1908-1996)

Ivory carving has been practised in the Odenwald Forest for
over 200 years. Count Francis I of Erbach-Erbach (1754–1823)
introduced the art of ivory turning to the Odenwald in the last
quarter of the 18th century. Subsequently, Erbach became
known as Germany's “Elfenbeinstadt” (City of Ivory).
On November 27, 1927, Bernhard Koziol started his own,
one-man ivory carving business. In his small bedroom, he
crafted jewellery and miniature figurines out of ivory – on
a modified sewing machine.
The walk-in Ivory Box displays raw materials, tools and ivory
jewellery from this period.

IVOR

Y BO
X

IVORY MACHINE
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IVO RY MACHINE
1930 – 1938
The global economic crisis of 1929 demands creativity and
new production processes. Hand-carved plastic increasingly
replaces the expensive and rare ivory. The acquisition of the
first plastic injection moulding machine significantly increases
production and makes koziol a pioneer of plastics technology.
The Ivory Machine consists of two parts and marks the
transition from ivory to plastics, from hand-made to
machine-made, from carving to injection moulding.
Plastic crafting was established even before the invention
of injection moulding, using the same cutting and turning
methods as for ivory. The big transmission shaft represents
this way of working; it was used for driving machines on
which both plastic and ivory jewellery was worked. Among
other materials, Galalith [known as Erinoid in the UK] was
popular - one of the earliest plastics, manufactured from
milk in a process known, in essence, since the 17th century.

In 1935, koziol began producing jewellery from fullysynthetic plastics for the first time. At the time, injection
moulding machines were a technical revolution and, like
anything unfamiliar, initially regarded with suspicion by
most people. They were popularly referred to as “Deiwelsmaschinen” [engines of the devil].
Unsurprisingly, the first injection moulding machine to arrive
at koziol was hidden in the basement of the family home.
This is why the machine in the exhibition is partially hidden
from view behind a door.
The brooches used to be coloured by hand and decorated
with flowers and animal motifs in the Painting Room. At
the museum, visitors may take a seat in this room and get
an impression of how it must have felt to work here at
the time.
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PE AC E MACHINE
1939 – 1949

During the Second World War, koziol produces jewellery that
glows in the dark as well as millions of badges for the Winterhilfswerk [Winter Relief]. By the end of 1940, the production
of jewellery is prohibited, and only goods important to the war
effort may be manufactured. In addition to combs, buttons,
and cutlery, these include lenses for gas masks and igniters
for the V-2 rockets.

After the war, plastic granulate is unobtainable. Resourcefulness is called for: koziol buys the Darmstadt Röhm
company’s stock of unused "Plexiglas" [known as "Perspex"
in the UK] fighter plane canopies, which it fashions into
bracelets and brooches, espousing the concept of “swords
into ploughshares”.

PEACE MACH
INE
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S O U VE N IR MACHINE
1950 – 1960

The economic boom of the post-war years and increasing
motorisation make people dream of foreign climes. This is the
beginning of a general travel craze in Germany. Souvenirs are
the tokens of this spirit of optimism – and evidence of the
far-away countries visited.
The 50s: the Germans discover foreign travel. koziol supplies
popular souvenir items, such as brooches, plaques, clip-on
picture frames, and dream globes to everywhere in the world.
Dealers often request and order specific motifs by sending
a postcard with a picture of the respective holiday destination or attraction. The Souvenir Machine shows a selection
of these postcards and the corresponding motif brooches.
With the Souvenir Machine, you can search for souvenirs
from your home town - just select your town's name and try
your luck.

SOUVENIR MACHINE
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T RAU MK U GEL MACHINE
1950

"It was in 1950, when a man was driving through the snowcovered Odenwald Forest in his VW Beetle. Suddenly, the car
got stuck in a snowdrift. As he tried to manoeuvre, he glanced
out of the rear window and saw two deer standing in the
wintry forest; the snow was falling softly. And because the
gentleman in the car was Bernhard Koziol Sr., this incredibly
beautiful picture found its way into the world's first-ever
Dream Globe®…”

Visitors are invited to get behind the wheel of the legendary
VW Beetle. Step on the accelerator and, inside the giant
Dream Globe® behind the rear window, the "snow" starts to
fall. However, if you go too fast, you’ll get "flashed" by the
speed camera. The "speeding ticket" printout is yours to
take home as a souvenir.

TSWUNDER
WIRTSCHAF
MACHINE
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W IRT S C H AFTSWUNDER MACHINE
1950 – 1965

The days of scrimping and saving are over, and the German Wirtschaftswunder [economic miracle] is clamouring for new goods.
Inspired by futuristic models of living from the USA, German enthusiasm knows no bounds. With a state-of-the-art plant, koziol
realizes its dreams in plastic and shapes the look of the future.
Anything seems possible: household items, games, and
even the legendary VW Beetle bud vase find their way into
koziol’s range of products in addition to the souvenirs.
The Wirtschaftswunder Machine, in the form of a giant jukebox, shows typical products from the 1950s and 1960s –

just press the buttons, wait a moment, and see what you get.
Also featured in the exhibit is a typical koziol workspace
complete with machine, locker and workbench. The lockers
literally tell a story. When you open the doors, you can listen
to interviews with contemporary witnesses: former koziol
employees talk about their experiences.
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H O ME S W EET HOME MACHINE
1966 – 1979

Germany is starting to get used to its newfound prosperity.
The need for Gemütlichkeit [cosiness] and the joy of having
regained its freedom enters popular culture in the form of the
Partykeller [a fully kitted out basement room used for parties].
Groovy, man: beatniks, hippies and dropouts are a constant
source of irritation to "square" society.
Enter the 70s. Shag pile carpets, mirror balls and accessories
for the home bar, imitation porcelain vases and motto
plaques. Great to see you again! In the Karaoke Partykeller,
there are hits from the 70s to choose from – for singing
along or just to listen to. Dim the lights, let the music start!

HOME SWEET HOME MACH
INE
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N E W WAVE MACHINE
1980 – 1990
»SHARKY

The 80s have reached Germany at last. With the start of the
new decade, the Koziol sons, Stephan and Bernhard Jr., take
over the company. A radical restructuring of the product range
takes place. The new products appeal to a young and dynamic
market. The brothers firmly put their faith in design and art.

The New Wave Machine presents neon-coloured products and
wacky designs. Our bestsellers at the time were the CD rack
MANHATTAN TOWER, the crazy cool box BIG BANANA and the
HERZ collection.

The 80s were a time of change in every respect. They were
the days of the peace movement, aerobics and Pac-Man.
Fashion, hairstyles and product design – everything became
asymmetrical, bright and cool.

NEW WAVE MACHINE
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G O O D MACHINE + DESIGN GENERATOR
1990 – TODAY

Today, koziol is a flourishing company, which exclusively
produces in Germany – more specifically, only in Erbach in
the Odenwald Forest. For product development, koziol very
successfully works with internationally renowned designers.
Many designs win prizes and koziol products can be found in
numerous design museums. Our unique products, all imbued
with the unmistakable koziol spirit, are exported to more
than 50 countries all over the world.
The Good Machine tells you how we do it. Here, visitors
learn all the facts about “Made in Germany”, why koziol
continues to produce here, how state-of-the-art technology
goes hand-in-hand with sustainability, and what happens
before we even produce the first prototype of a new product.
The view from the glassed-in visitors' gallery down on to
koziol’s shop floor is a special treat. Here, visitors can
experience first-hand how our original products are made.

In the Design Generator, visitors
are invited to give free rein to
their own creativity and experience
how movement can be translated
into colour and light.

GOOD

NE

MACHI

GOOD DESIGN

H A PPIN E SS IS ALLOWING YOURSELF A TREAT:
T H E G L Ü C KSKANTINE

The Glückskantine [café], with its pretty Glücksgarten
outside, invites you to take a break and relax. Enjoy the
regional goodies on offer in an original setting. Here is a
place to regain your strength and refresh your spirit.
Enjoy the pure pleasure of allowing yourself a little treat.

WELCOME!

H A PPIN E SS TAKEAWAY:
T H E D E S IGN OUTLET

After all that inspiration, you may want to start decorating
your own home, or maybe buy someone else a piece of
happiness as a present. Find the right kitchen, bathroom
and living accessories at our Design Outlet from among all
the things that make life brighter and happier, for yourself
and your loved ones. The Design Outlet stocks the entire
koziol product range - no other shop in the world can
compete with our selection.
What’s more, you can shop around the clock at
www.koziol.de

THE WHOLE WORLD OF KO
ZIOL!

Werner-von-Siemens-Str. 90
D-64711 Erbach, Germany
Telefon: +49 (0) 6062 604-325
gluecksfabrik@koziol.de
www.∆-gluecksfabrik.de
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